LOCAL NEWSPAPERS: TRUSTED AND TRUE

MEDIA EXPOSURE AND TRUST

On a daily basis Canadians are surrounded by media, bombarded by thousands of brand messages daily on an
increasing number of traditional and digital platforms. However, exposure does not equal influence or guarantee
an ad will be seen. Multi-media campaigns (traditional + digital) result in stronger consumer trust and
engagement in a world where advertisers must compete for the attention of consumers.
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CANADIANS ARE EXPOSED TO THOUSANDS OF AD MESSAGES DAILY
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"Every study I've seen, designed to compare media platforms - traditional, digital, social - has reached the

same conclusions ... they all work, and when you put them together they really work."
David Poltrack, Chief Research Officer, CBS Corporation

For more information, go to www.newsmediacanada.ca
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LOCAL NEWSPAPERS: TRUSTED AND TRUE

TRADITIONAL MEDIA MOST TRUSTED

In today’s digital age trust is hard to come by in media. Consumers are overwhelmed and exposed to more
media than ever before. This impacts trust in an increasing number of advertising formats.

TRADITIONAL PLATFORMS TRUSTED - NEWSPAPERS TOP THE LIST
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TV Programs NI /4%  Half of all Canadians trust
Radio Programs NI 3%  Printed newspaper acs. 0
Printed M . Y Four out of ten trust digital o
rinted Magazines o newspaper ads.
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Newspaper Websites I <0% 19% I Newspaper ads
TV Websites 24% . (printed or digital)
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Social Networks form_ats, particplarly social 38% ] of all ad formats.
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HOW CAN CONSUMERS ENGAGE WITH
ADVERTISING IF IT IS BLOCKED?

46%
block computer ads

“Millennials believe
newspaper ads are the
most trustworthy ads,

23% .
o block ads on tablets Millennials followed by radio, then
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of Canadians 23% Media Habits of Millennials in
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0% block print blockers
% newspaper ads at 62%

STUDY DETAILS

2,401 ONLINE SURVEYS
1,130 PRINTED/DIGITAL COMMUNITY NEWSPAPER READERS
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Study Timing: January/February 2018
Audience: Canadian adults 18+

A ] _
Study Management: Totum Research NATIONALLY REPRESENTATIVE SAMPLE
National Scope: 75% English / 25% French Men 50%, Women 50%
Margin of Error: +2.0% at the 95% confidence level 18-34:50%, 35-64: 40%, 65-+: 10%

West 31%, Ontario 39%, Quebec 23%, Atlantic 7%

For more information, go to www.newsmediacanada.ca
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